
One Editor one hundred Opportunities 

Young and dynamic 24X7 browsing population is like honeybees. 
Guidance and support from reputed editors and mentors can help them 
to get into professional media practices. This will improve quality of 
contents in internet. Focused approach and Media support can create 
revenue models. Generating new revenue models and sharing between 
the stakeholders is a very good idea. We are forming Editors clubs 
across India. Reputed Editors and Responsible Citizens can join us.    

 
POWER QUADRANGLE 
Editors - Media - Youngsters - CSR Support 

Reputed People should 
come forward to       
become Editors in   
Positive and ACTION 
Journalism. You can do 
it just by mentoring one 
student who in turn   
becomes your technical 
assistant. A sponsorship 

of  ₹ 5,000/- per month 
can make a wonderful 
proposition wherein the 

student get ₹3,000/- per 
month along with   
training and guidance 
from Professionals  in 
Media and other areas. 

AN INITIATIVE OF POSITIVE & RESPONSIBLE JOURNALISM 

Action 

Various talent search are done across nation to connect youngsters 
with Editors and Mentors. Clubs are started with WhatsApp groups 
and further progressed with innovative ways to compile episodes 
under CS Platform. Each young correspondent will be attached to a 
mentor or establishment that require digital campaign on a monthly 
pay of ₹5,000/-. Twenty hours campaign by the correspondent at the 
sponsoring establishment in a month under the guidance of editor. 
Periodical training for over all development of the team is provided 
by high profile professionals. This is an over view of Editors Club. 

Revenue 

Sharing 

Mr. Lal Goel is a Role Model  
for those who wanted to be 
responsible Editors. He is 
dedicated for the cause of 
Organ Donation Awareness. 
The one man campaign 
initiated by him has become 
largest awareness campaign 
about organ donation in India. 
We need Reputed Editors with 
Smiling Faces Across India. 

EDITOR FOR A CAUSE 
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Editors Club connects Reputed Editors with talented youngsters. Their 

Joint initiatives can create large opportunities in Media and Society. 

 

Correspondents are directly paid with ₹3,000/- per month. ₹ 1,000/- 
is kept for Editorial coordination. ₹ 1,000/- is for Training. There 
will be various campaigns conducted and initiatives like Village TV 
undertaken. Additional revenue models are available for the smart 
among correspondents. Editors Club can grow with further circles. 

Editors Club can be done on a Top down model wherever external 
funding is possible. Or else it can be done on a bottom up model by 
institutions that are socially oriented and publicity interested. An 
Editors Club can be formed with a minimum of 5 Correspondents 
on board. Training will then be combined between clubs.  

PICK DIAMONDS FROM THE INTERNET DUMP YARD 

There is an Author in Everyone! Nurture the Author!! 

EDITORS CLUB 

Reputed Editor is a 

Responsible Citizen is 

a Reputed Editor!! 

Contact to Join: (M) 9844182044 (W) 8762895418 

Responsible 

Editors: 



MENTORED BY GREAT VISIONARIES  

Ad Agencies + Revenue Circles 

There is no honeybee in the world that doesn’t belongs to a 
beehive. Young and dynamic 24X7 browsing population is 
like honeybees. We can create Beehives and allow honeybees 
to procure and process honey. Inspire them with incentives.  

 

HONEY IS MONEY.  
EVERYONE NEEDS IT.  

Involve more students 
and youngsters into 
digital campaigns. Find 
avenues to create  new 
revenue models. Be 
willing to share their 
due share on revenue 
that are generated 
through them. Young 
India can Transform 
entire India to become 
very rich and vibrant.   

MASS CAMPAIGNS FOR SOCIAL WELLBEING 
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Platforms to create money on a regular basis can be done at 
anywhere and everywhere where there are (a) conducive       
atmosphere, (b) mentors to take care, (c) operational ideas 
and (d) regular momentum of work. Are you Ready? 

 

WE SHALL BRING MONEY.  
LET US TAKE OUR SHARE.  
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Advertisements to Space Selling was a change at one time. 
Today it is all about Selling Content. It is not about keeping 
the content for sale. It is about creation of that content that 
people will be happy to pay and grab for themselves. There 
are plenty of things that are valuable to do than wasting our 
time in gossiping and mongering. Connect people globally 
and help societies to grow faster and better. That is the way.  

 

PERSONALIZATION OF CONTENT 
PROFESSIONALISM IN PRESENTATION 

3 
Dr. Devans Models are classic 
examples of excellence and 
social responsibility going 
always hand-in-hand. There  

are plenty of areas where we 
should advance in quality and 
implement them in large scale. 
Dr. Devans Heart Health 
Program is a master model. We 
welcome you to Dr. Devans 
Learning to Learn and 
Professionalism program too. 

MASTER CAMPAIGNER  

2
 

Build new revenue platforms. Create strong foundations that are 

meaningful and beneficial for all. Ethical Media only Can do that! 

 

Dr. Devans Training 
for Youngsters help 

them to become 
sharp and perfect 
PROFESSIONALS  

Create more Revenue Circles around existing people! 

REVENUE MODELS 

 Learning to Learn 

 Professionalism 

 Heart Health Program 

Create & Share: 



Reality Check 

Corporate houses engaging Editors and youngsters in various 
social responsibility initiatives at national level in extension 
with their CSR activities. Engaging people on a monthly pay 
and using them to do internet campaigns along with real time 
interventions in various development initiatives!     

Internet is a great and 
promising opportunity 
to create many more  
opportunities and 

wealth for people. It 

has but become a waste 
dump yard wherein few 
players  are making big 
money and all others 
are lost in many ways. 
We should recreate it 

for the advantage of a  

large society.    

INSPIRE TO LEAD  - CUSTOMISE TO DO 

Model 1 

India needs more Media 
Visionaries like CA Valerian 
Dalmaida. He has dedicated a 
major chunk of his revenue for  
cause of positive journalism. 
His enthusiasm to engage 
youngsters and build revenue 
models like PR Network is 
commendable and appreciable.  
Spearhead Media Pvt. Is taking 
lead role in mentoring students 
and youth in Media Programs. 

MEDIA VISIONARIES  
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Individuals, Institutions and Corporates should engage with dynamic 

youngsters and enter Internet space to make it clean and fruitful...  

 

Internet Is an Ocean of Waste Contents! Let us clean it up!! 

Internet is dominated by just few big players who make large money 
out of it. Revenue models are yet to get penetrated into grassroots 
levels because the big players are not able to see the larger and 
wider picture. A large career and development structure without any 
additional infrastructure can do wonders. Engage youngsters into 
development journalism under reputed editors with CSR Support.     

₹ 1,000,00/- X 1 + ₹ 5,000/- X 100 = ₹ 6,00,000/- Per Month  

Corporates, Institutions and NGOs working with Editors and 
youngsters at state and district level on new initiatives like 
Village Guest Houses, Macro - Micro Food Processing Units, 
Festival campaigns, Sports Management campaigns etc. being 
a short term initial support model. For example; Salary and 
support for 50 youngers and an editor for a one year period. 

Model 2 

₹ 50,000/- X 1 + ₹ 5,000/- X 50 = ₹ 3,00,000/- Per Month  

Corporate Houses, Philanthropic agencies, Institutions of long 
standing etc. supporting to conduct in their premises ‘Master 
Media Management’ program being a Certificate Course for 
three months. This can be given to the children of their own 
employees or those who are associated and connected.  

Model 3 

Lump sum support  of ₹ 2,00,000/- Per Month and facilities.  

CA VALERIAN DALMAIDA  

CSR in INTERNET 

Help To Clean  
Internet Space To 

Create More  
Opportunities for 
YOUNGSTERS and 
wealth for all.   

Any support for positive journalism in Internet space is 
praise worthy, commendable and meaningful. 



VILLAGE ORIENTED GLOBAL INITIATIVES 

Low Cost and High Return 

Village TV is a ‘Campus - Media  - Village’ combination 
aimed at bringing NRIs closer to their Native Places. There 
are many programs that are initiated through Village TV.  

We have launched it successfully at Hosangadi Village in 
Moodbidri Taluk in DK District. It was well presented and 
very well represented with its unique nature. Villages are  
becoming Global Villages through such interventions. 

Events are organized in villages and people are connected 
from all around. Lot of avenues for everyone’s advantage. 
This is an all win formula. Media can earn so much revenue 
with Innovative TV Episodes that are presented in the web 
and are highlighted through TV Programs and promotions. 

We wanted to initiate 220 Village TV Stations in Dakshina 
Kannada District. A Media Circle of 100 Students trained 
and transformed, Monitored by media professionals and 
Monetized through innovative media programs is the idea.      

Professionalism in Media Practice is the key and quality 
collaboration is the winning horse. Cost is Minimum and 
Outcome is Maximum. Work together in a bigger scale at a 
strong foundation is the way. Are you there with us? 

NV Paulose 

Chairman  

Global TV  

globaltv.in 

 

Director  

Media Innovations 

Spearhead Media Pvt. Ltd.  

Mangalore - 575 003 

COLLABORATE TO GROW EXPONENTIALLY 

An All-rounder in Media Space. 
First person to start an Internet 
TV in the world 4 years prior to 
YouTube. 5 years Print Media 
Experience at the turnaround of 
Rashtra Deepika Ltd. 

2 years Experience  in Express 
Publications. 17 years in 
Internet Media innovations. 

NV PAULOSE 

Dr. CV Ananda Bose IAS, Principal Advisor, Heritage Projects, Government of India, Dr. P 

Subramanya Yadapadithay, Vice Chancellor, Mangalore University, Dr. SK Pattanayak IRAS, 

Former Mg. Director, Indian Railway Finance Corporation, CA Valerian Dalmaida, Media Visionary 

and Mentor to Spearhead Media Pvt. Ltd. Mr. Vivek Alva, Managing Trustee, Alvas Education 

Foundation, Smt. Hema Vasanth, President, Hosangadi Grama Panchayath and Dr. Madhumala.  

VILLAGE TV INAUGURATION 

VILLAGE TV  - A MEDIA INNOVATION 

PRESENTED BY 

(M) 98441 82044 

(W) 87628 95418 

FB: nvpaulose 

T: nvpaul 

nvpaulose@gmail.com 



Micro Management & Mass Movement 

 

A number of Mentors and 
Centres are identified to 
support these initiatives. They 
will guide the youngsters in 
their work and will connect 
them with potential people. 
These networking of Mentors 
with the youth will reflect in 
large scale operations and 
better results with less efforts.   

MENTORS & CENTERS 

Dynamic Youth works in a Structured Manner 

Mentor Students Enterprises 

Dr.  SK Pattanayak  

 

Turning Point: 

Get into a swimming pool at least if not a river when you wanted to 
learn swimming. Youngsters should come forward and work with the 
experienced mentors for gaining experience and for building nation.  

Many initiatives can be taken up in a large scale when we are able to 
field an inspired team of youth at work. Massive operations that are 
split into small units of operation make it easier to make it. Below is 
one such revenue model that is in plan to do in a systematic manner. 

Mentor Students Enterprises is a concept of Micro Enterprises initiated 

by Experienced Mentors  and Dynamic Students. Idea  of MSE is to 

create Strategic Revenue Units in and around Educational Campuses 

and to take up them with PR, Brand Building and Revenue generation 

initiatives. Every MSE will have a campaign to do for their campus. 

Along with that, they can pursue their dreams to evolve and emerge.  

Stakeholders to become share holders of the MSEs and naturally 

each MSE can grow independent without external pressure.  

This is a fundamental issue that Indian enterprises experiences today. 

First of all we are not looking into micro enterprises. People welfare is 

reflected only in political speeches. No action is sincere from centre or 

any corner. This is not just governments alone. Anyone who come up 

successful in life wanted to grow alone and each of them try to curtail 

growth of others thinking they are competitors. This has to change. We 

all can grow well when we are willing to work with one another. 

We should learn the fundamental fact that we are complementary to 

one another. We shall create six regions in every district in the whole 

of Karnataka and shall spread the MSEs into different regions.  

It was amazing to meet 
with Dr. Santosh Kumar 
Pattanayak, the former 
Managing Director of 
Indian Railway Finance 
Corporation. It is so 
happened that he was 
kind enough to move 
from New Delhi and 
relocate to Bangalore.  
A large network of True 
Mentors are available 
for the youngsters to 
look up on. Together 
we can create wealth  
for everyone to share 
equitably and judicially.  

Students are welcome to 
get mentored & guided.   

100 MSEs in Every District 

IDEAS WORK WHEN EXPERIENCE MEET WITH ENTHUSIASM 



INSPIRED BY DR. APJ ABDUL KALAM 

What is your Inspiration? 
Tel Aviv speech of     
Dr. APJ Abdul Kalam 
was a turnaround in my 
life. I thought like a little 
candle that felt to begin 
the journey with its little 
flame. Eighteen years 
now, it is fascinating to 
work on such a true    
inspiration. Positive  
Media and Action   
Journalism fascinates 
many people today. 
There is a need for a 
positive transformation 
in Media Space.      

Inspired by Kalam Right from 2002. 

One of the most fascinating 
moment was when Global TV 
released a prayer song 
composed by Dr. Kalam and 
sung by Usha Uthup on 25 July 
2007 when Dr. Kalam was the 
honourable President of India. 
The prayer song is a great 
vision and wisdom for Indian 
People to Ponder on and to 
dedicate our focus up on.  

Dr. APJ Abdul Kalam 

Picture is taken at St. Agnes College, Mangalore where we have done Kalam 

Campaign with presence of eminent personalities. Sri Ananthakrishna, Dr. CP 

Habeeb Rahman, Prof. Dr. M. Shantharam Shetty, Miss Myanmar, Tejaswini 

Sharma, Shwetha Anish, PA Jose, M. Suresh Rao, Nemiraj Shetty, Charan 

Suvarna and NV Paulose are in the picture.  

Inspired by Dr. APJ Abdul Kalam 

First Time in Internet 

Turning Points: 

We can create 

positive media when 

we work together . 



DEEPLY CONNECTED - SHARPLY FOCUSSED 

Are you dedicated? 
One of turning points  
in my life is my contact 
with Prof. Clement 
D’Souza. He is one of 
the acclaimed masters 
in Neuro Linguistic  
Programming (NLP).  

It is his passion and he 
is an NLP Trainer    
and a Strong Healer. 
Many doctors refer    
patients to him to get 
healed from emotional 
troubles. Associated 
with Prof. Clement for 
about a Decade now.  

REALISING THE POTENTIAL OF INTERNET... 

NV Paulose is the first person 
to start an Internet TV in the 
world in 2003. It was 4 years 
prior to YouTube. It was initially 
named Global Radio 2020 even 
when it had visual frames with 
video and moving visuals along 
with radio features. Internet 
was narrow band and complete 
video was almost impossible at 
that point of time. GTV next. 

G - TV 

NV Paulose is a Master Practitioner in Neuro Linguistic Programming (NLP). In Picture he is at 

Karnataka Central University at Gulbarga assisting Prof. Clement D’Souza in a 3 Days NLP 

Intervention. Neuro Linguistic Programming (NLP) is an experiential learning program wherein 

students are exposed to the hidden powers of their unconscious mind. Those who are attempting 

for greater achievements in life should awaken their minds. Awakening minds are possible with 

focus techniques. NLP has wonderful meditation methods for you to master your mind.       

Master Practitioner in NLP 

First person to start an Internet TV 

Turning Points: 

Media is everyone's 

responsibility. Reputed 

should become Editors.  



MENTORED BY GREAT VISIONARIES  

Who are your Mentors? 
Meeting with Sri. VM 
Ramalingam was a very 
important turning point 
in my life. He could 
master many of the    
international programs 
that are highly sought 
after by acclaimed    
masters in corporate  
circles. He is consultant 
for many corporates and 
he has conducted large 
scale interactive process 
and interventions at 
many areas since 1980s.    

Meeting with Sam Pitroda (Telecom Revolution) 

Sri VM Ramalingam popularly 
known as Dr. Ram is an OD 
Consultant and an International 
Trainer in NLP. He is a 
behavioural Scientist and a 
Mentor for many great 
personalities. Being in his 
presence means shower of 
knowledge and wisdom. He is 
an inspiration in emotional 
turnarounds in many lives. 

Dr. Ram 

Sri VM Ramalingam is Director of VRUDDHI, Bangalore. More details about 

Vruddhi can be obtained at vruddhi.in which is a consolidated website on his 

works and experiences. We are promoting many international interventions 

(OD, MBTI and FIRO - B, Appreciative Inquiry etc.) professionally certified 

and conducted by Sri. VM Ramalingam for students to professionals.  

Associated with Sri. VM Ramalingam 

Dr. Arunachalam Kumar was a great inspiration 

Turning Points: 

Acclaimed masters can 

make extraordinary 

achievers just like that. 

The moment I posed for a picture with Dr. Arunachalam Kumar 

is still ringing bells in my heart. He had inaugurated Global TV at 

Mangalore Press Club in the year 2004.  



In-House Media is      
a wonderful idea for 
publicity campaign  
and guest relations.  

 

We shall professionally 
train the people in 
your establishment to 
engage themselves in 
media programs.     

 

This will help them 
connected with a large 
social circle and at the 
same time can become 
a publicity channel for 
institutions that engage 
them in the campaign.  

 

Take up a Social   
Campaign means all    

win - win - win! 

Let us partner in noble causes 

Institutions anywhere in the country can associate with us and use our 
powerful and professional media platforms for their public relations 
and publicity. Media innovations are ever changing and we are twenty 
years ahead of the contemporary thought process of the media houses 
in the country and world. The missing thread of Common Sense (CS) is 
highly utilized in deriving at new media strategies.  

Institutions can start with a minimum Monthly package of  ₹20,000/- 
worth of advertisements and can avail enormous support from our 
side. Innovative ideas are provided to compile episodes by sitting at 
the comfort of your esteemed institution. Any number of Editors Club 
can be initiated at the institutions that are media partner with us.     

Institutions 

No body understood the power 
of Media Relations like him!  
Mr. SN Ramesh, Managing 
Director of Rashi Eco Tourism 
Ltd. had extended whole 
hearted support for all our 
initiatives to create a large PR 
Network using the hospitality of 
all their resorts across state. All 
are happy in this Model of an 
unconditional association. 

SN RAMESH  
Mg. Director -  Rashi Eco 

Tourism Ltd.  
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Editors Club within your institution will help you to cater to 

your premium guests through innovative media programs!   

 

Reputed individuals can partner with us being Guest Editors by 
Sponsoring one student who can be a technical assistant for the 
Guest Editor. Each sponsorship is just ₹5,000/-. Students can be 
picked up from your neighborhood or from an institution. Kindly 
recommend to all those who are known to you to assign their social 
media campaign to dynamic students who will help them very well 
to campaign in media platforms better than what they themselves 
can do about it. 1000 Guest Editors can build a responsible Nation 
by partnering with us in this way on a mutual benefit and social 
cause. We can create one Million Opportunities in a two tier circle.     

Media is the Best Medium to Build Relations 

GUEST RELATIONS  

We love to become part of initiatives that have impact in economic wellbeing of the society. We 

are interested in tourism initiatives, food processing projects, village empowerment, innovations 

in educational programs, sports management, human resource management etc. etc. and etc.    

WITH FRIENDS @ UDUPI TOURISM DRIVE 

Guest Editors 

In-house Media 

Contact to Partner with us: (M) 9844182044 (W) 8762895418 



Sankaran Nayar was 
the publisher of The 
New Indian Express 
Bangalore Edition. He 
had appointed me to 
The New Indian        
Express at Belgaum. It 
was so fascinating to be 
mentored by him all 
the times. When I had 
resigned from express 
to pursue Global TV, 
It was he who had told 
that my leaving the job 
in Express is a loss for 
Express. What a great 
man with whom I have 
very fond memories to 
cherish always in life.  

So Silent but So Vibrant was the character of K. Sankaran Nayar 

His was the Longest career in 
Express Publications. Sankaran 
Nayar was a close associate of 
Ram Nath Goenka who was a 
fearless journalist in many 
ways. I was lucky to hear many 
stories that are nothing less 
than history from him. He was 
kind enough to consider me 
much more than what I was 
deserving. I owe a lot to him.  

Man of Substance 

1
 Performance is Power! Alone Power may not Perform!! 

“When too much trouble 

on your way, go and take  

rest for a while” 
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Turning Points 

Surprise News about Global TV in The New Indian Express 



 
Hundre was very tough 
at look. His voice was 
very strong and powerful 
so much so that you get 
slightly frightened when 
he talk. He was very 
firm and he fought 
against corruption in an 
unprecedented manner. 
Many people in govt. 
services had tried to 
bend him. Income Tax 
officials were suggesting 
him with Tax saving 
measures. He never 
looked at those options. 

Global TV was developed at Business Ashram  

I was allowed to live at the 
guest house of Business 
Ashram. Hundre and another 
associate of him used to come 
early morning to the Ashrama. 
Everyday was so fascinating 
that I was fully immersed in the 
make of Global TV. It was he 
who gave me a CD that contain 
Dr. Kalam’s speech at Gujarat.   

SB Hundre 

SB Hundre was the Chairman and Managing Director of Polyhydron Pvt. Ltd. 

Belgaum. My meeting with him was a pre destined coincidence. It was a love 

at first sight for me. Hundre was kind hearted. My meeting with him was with 

an entire express team. Next day I wrote a small story at INDIA2020.NET and 

The New Indian Express had covered a big story about Hundre. He had called 

me personally and thanked. That was the beginning of my strong association 

with respected Suresh B. Hundre. I wrote, “Hundre suggest you to minus D 

from hundred to get his name, but we suggest you to add D to Hundre to get 

Hundred. That D is Determination. That D had heavily influenced my Destiny!    

Hundred minus D is Hundre! 

First Internet TV in the World 

Turning Points: 

Determination make 

a person to discover 

the best in him / her. 



 
Dr. Kurian P. Abraham, 
General Manager at 
Corporation Bank was 
fantastic. He was a man 
of vision and action. On 
his request we had taken 
up a campaign along 
with JKSHIM students 
to promote Mobile PoS 
machines. The work was 
amazing and the result 
went exorbitantly high 
making the entire bank 
to get inspired and to 
perform. The one day 
campaign had sent vibes 
to entire staff of the 
bank that all their zones 
except Kolkata achieved 
the targets given. All was 
possible when people 
had trusted each other. 
TRUST PEOPLE!  

NDTV story was Next to India Shining Story! 

This moment was at Forum 
Mall at Mangalore where we 
had gone for PoS machine 
Campaign. BK Srivastava, 
Executive Director of 
Corporation Bank was 
introduced to the Manager of 
the Mall. The same manager 
couldn’t grasp the idea in the 
previous day when I had told 
him about the campaign. 
Seeing made it overwhelmed.    

Corp Campaign 

Campaign begins from the Head Quarters of Corporation Bank. BK Srivastava, 

ED of Corporation Bank and Dr. Kurian P. Abraham, General Manager are at 

the centre. JKSHIM team with Prof. M. Sudhir, staff of the Bank are in the 

picture. Beauty of the campaign was that the B team only played that day. A 

team consisting of the Bank Staff were asked to watch the game sitting the 

gallery. Of course, inspired ones like BK Srivastava got into the ground and 

played a wonderful game for that day. He had scored 5 machines that day.  

Campaign for Corporation Bank 

NDTV had Featured Global TV in 2004 

Turning Points: 



 
Dr. PK Abraham was 
my first Media Bose. He 
had impressed me a lot 
with his quick moves 
and massive actions. All 
the time enthusiastic and 
charmingly frightening 
Bose he was. There was 
no no entertained in the 
company. Everything 
was possible and every 
person was positive.  

There was joy in team 
work and the young and 
energetic team was 
working 24X7 with new 
projects always emerging 
from every corner. Ideas 
were entertained very 
much in the company. 

Young friend Vivek Alva is equally fascinating 

He must be the man who had 
shown me about making great 
manifestations easily possible 
when you are filled with clear 
vision and determination. He 
was posing a strong mind-set 
while at heart he was caring 
and loving to the core. My first 
Bose at Media World and the 
entire team of Dr. PK Abraham 
is intimate to me even now. 

Dr. PK ABRAHAM 

There is no better Media Vision for a Media Entrepreneur than the Editorial 

Vision of Swadesha Abhimani and no better Role Model for any Journalist in 

fearless journalism than Swadeshabhimani K. Ramaksrisna Pillai. This was the 

same vision that had been followed by many legends in Media and Journalism.    

The Media Vision 

VILLAGE TV 

Turning Points: 

Thanks to all Mentors 



 
It is through Mr. CP  
Rajashekaran, former 
Director, Doordarshan 
Mangalore that I have 
come closer to family of 
Swadesha Abhimani. 
Grand Daughter of the 
great journalist was living 
at Kozhikode. Her 
name was Ms. Ambika 
who was Librarian at 
Madras Women’s    
College. Lot of stories 
were told about legendry 
journalist and all of 
them were about the 
firm mind-set of a strong 
journalist. Read books  
to know him More! 

True Inspiration for Real Journalism 

Above picture is taken by me at 
one of the moments I was with 
grand daughter of Swadesha 
Abhimani Ramakrishna Pillai. 
Very reluctant about publicity, 
Ambika Thamburati ( I would 
love to call her like that) posed 
for me to capture her into my 
heart for ever. Lot of stories 
were shared and an 
autographed book was gifted to 
me about the life of the legend.   

BLESSINGS 

A role model to all journalists in India is Swadesha Abhimani Ramakrishna 

Pillai. The journalist who was fearless and firm. The British police was polite 

enough to respect him and behave with him with judicious manners. It was all 

because of the command of respect he had gained for himself through true 

journalism. The journalist was exiled from erstwhile Travancore State under 

influence of then Dewan, P. Rajagopalachari. Later the first President of India 

unveiled Bust of Swadeshabhimani Ramakrishna Pillai at Trivandrum. It is 

worth reading the story of the journalist and emulating some of his qualities 

being an editor. He is the journalist first to write a book about Mahatma 

Gandhi in a regional language in India. Swadesha Abhimani was the news 

paper owned by Vakkom Mohammed Abdul Khadir Moulavi, popularly known 

as Vakkom Moulavi and was given with a free hand for Ramakrishna Pillai to 

practice true journalism. The great journalist Ramakrishna Pillai died at a 

tender age of 38 years at Kannur, Kerala where he lived his last days. 

Swadeshabhimani The Role Model 

Blessings from the beloved 

and very respected...  



 
Mr. Raguram wrote a 
story in The New Indian 
Express about the email 
of Paulo Coelho saying 
what he would have 
done in such cases 
where one wanted to 
translate his book and 
give it free for poor    
students. Now that I 
have email id of Paulo 
Coelho I sent the news 
to the legend. Evening 
Mr. Teekay calls me to 
tell what Paulo Coelho 
had Tweeted! “Don’t 
Ask for Permission”. 
This is what I had told 
first to Mr. Teekay! 

We are connected with one another. 

Abdul Raheem Teekay was a 
great inspiration to me. The 
man with perfect humility and 
kindness to fellowmen. He was 
a mentor with a true heart and 
pure mind-set. He translated 
The Alchemist to Kannada and 
had given the copies free to 
poor students. Paulo Coelho 
had all praises about him and 
was keen to respect him a lot.   

RAHEEM TEEKAY 

Paulo Coelho is the largest read author in the world. The Alchemist is a book 

that transforms every reader by touching the heart of their unconscious mind. 

“When you want to do something great sincerely, the entire universe will 

conspire to make it happen”. This is what happened when I had attempted to 

contact Paulo Coelho. The legend had appeared from thin air and responded 

to my core query. The response was fantastic and fascinating!  

THE PAULO COELHO STORY 

VILLAGE TV 

Everything is possible when 

our intentions are proper. 

Legend - Lesson  



 
2020 is a fascination for 
those who are inspired 
by Dr. APJ ABDUL 
KALAM. Positive     
Media and Action   
Journalism fascinates 
many people today. 
There is a need for a 
positive transformation 
in Media Space. It is 
happening slowly but 
steadily. More people 
are coming into Media 
practices actively and  
enthusiastically. Paid 
Editors are slowly       
becoming Transformed 
Editors and further to 
be Responsible Editors! 

Together for Better! Together Far Better!! 

Above picture has a long 
extension wherein more faces 
are included in the Mission 
Village TV. Dr. CV Ananda 
Bose, IAS had inaugurated the 
initiative and had inspired all of 
us with his powerful words of 
wisdom and command. Picture 
is taken at the Principals office 
at Alva’s Degree College. 
Collaboration is a success key! 

COLLABORATION 

Village TV is a collaborative effort of Spearhead Media Pvt. Ltd., Alva’s 

Journalism Department and Global TV along with many other stakeholders 

and participants in the movement. Students has a major role to play. Their 

enthusiasm and acumen for mobile applications and utilities are utilized to 

connect people to their native places. Micro level action and Macro level 

coordination make things very big and practical. Connected, Continuous, 

Collaborative and Cooperative and the for elements for exponential growth.    

Alva’s Journalism Department 

VILLAGE TV 

Every human being is (should) 

an inspiration to other people. 

Small Action 


